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ONE of the reasons for Barack Obama’s electoral suceess was his campaign’s brilliantly
effective deployment of young e-communicators. Their tireless use of blogs and
social-networking sites helped to generate excitement, collect money, get the vote out and
raise political consciousness in America as a whole.

All that was a landmark in the political history of the internet. But the transformingwand_ at
best, liberating—effects of modern communications have been even more dramatic in
societies that are poorer and harsher than America: countries where authoritarian regimes and
rigid mores had until recently given youngsters little room for manoeuvre.

The question in many internet-watchers’ minds is this: as young surfers are exposed to facts,
sights, sounds and a range of interlocutors that are far beyond their parents’ ken, how will
they use that access? Will they try to change the world, or simply settle for enjoying
themselves?

There is so much evidence of the latter choice that pundits have invented a new
word—-cyber—hedomsm—-——to describe it. To the dismay of idealists, young people in many
countries seem to be giving up the political struggles of previous generatlons and opting
instead for a sort of digital nirvana, revelling in a vast supply of movies, music, instant
communication and of course, sexual opportunity. One appealing thing about cyber-hedonism
is that, compared with politics, it’s less likely to attract the authorities’ attention.

Political leaders and religious estabhshments are placed in a dilemma by the rise of
cyber-hedonism: do they follow their youngsters onto the net, or try vainly to lure them away
from the computer? («ﬁ’F -] )
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In Asia, some politicians have tried to profit from online hedonism by presenting themselves
as devotees. In last year’s elections in Taiwan, candidates vied to appear internet- 'and
youth-friendly. One hired a spokesman from a heavy-metal band and posted a series of ads on

YouTube, the video-sharing site; he was unfazed by explicit exchanges about a popular erotic
film, “Lust, Caution”.

In authoritarian countries with rising living standards—such as Russia and China, until
recently—official tolerance of cyber-hedonism has been a sort of Faustian pact offered by the
authorities: we will let you enjoy yourselves, in new and unconventional ways, if you keep off
politics. But now that economies have turned sour, will the young go on keeping their side of
that bargain? (3% & the Economist, Feb. 5,2009)

(— )~ cyber-hedonism & —### B Ao T ERMEL GRS EHREA
ABESRIEWN T HBOEH N THEAEAMA ? (10 5)

() HFHNUEAEE -  FAERPELE TS B LR ER2ENXFE
Frflz & - (15 %) |

] £ | & &4 M & # =

¢85 % R : (%)

SEMBR ALY : LB ARARY  WHRARCEKERFFANF (LeTRLRFHRA) -
2. § HoHpABHBIL  RRFYURH -
3. RMBBFRAKABREY > ARAXAFNE -



Bass ket O\ SRR RALEEAS LRGN

% & # 8 ﬁ\i@@ﬁ‘%‘g;{ B 3l Z;%@% £ & K M ;,}57:/4.3 %35

— R T & - (R 4 03 20% )

1 ~ Guttman Scaling
2 ~ Latin Square Experiment Design

3- Probability Proportionate to Size Cluster Sampling
4 ~ Spuriousness

5 ~ Narrative analysis
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