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A. Terminology translation (1-5, Chinese into Enghsh 6-10, English into Chinese); Zza8z2(1-5, FEIE;
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NFC (a term in telecommunications)

LBS (a term in telecommunications)
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Media conglomeration

B. Please translate the following sentences into-English; S5 NIEIFRIEE 20%
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C. Please translate the following news excerpts into Chinese; &5 F7ISCERRR T3 30%

1. Myanmar pro-democracy leader; Aung San Suu Kyi is scheduled to'meet South Korean President Park
Geun-hye on Tuesday, Jan. 29, 2013 duringher five-day trip. The meeting between two of the most
prominent woman figures in Asia spotlights a tragie-eoincidence in their family history: Suu Kyi's father,
Gen. Aung San, was killed by a group of assassins in 1947 while Park's, President Park Chung-hee, was
assassinated by his intelligence chicfin 1979. Both women have benefited from their late fathers' reputations.

_ (source: The Associated Press) (15%)

2. The humanitarian model has barely changed since the early 20th century. Its origins are firmly rooted in the
analog age. And there is a major shift coming on the horizon. The catalyst for this change was the major
earthquake that struck Haiti in 2010. Haiti was a game changer. Haiti allowed us to glimpse into a future of
what disaster response might look like in a hyper-connected world where people have access to mobile smart
devices. Never having been confronted with this type of situation before, we wanted to try and

understand how we could tap into this incredible resource, how we could really leverage this incredible use of]
mobile technology and SMS technology. (Source: TED) (15%)
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D. Read the following article and answer the question in Chinese; B TEXER  HAPRXEE 30%

What are the democratic implications of the growing supremacy of the laissez-faire model of

| multiculturalism for the news media? In order to answer this question, this section focuses on the basic features of
U.S. journalism and on how these features affect cultural diversity. Two defining characteristics of the liberal
media system are commercialization and low political parallelism (i.e., the fact that the media and political parties
are relatively disconnected). In the United States, both characteristics have been closely related to each other. The
early and intense expansion of mass-circulation publications since the 1830s and throughout the 19th century
quickly marginalized non-commercial media and«*fransformed+the political role of the press" (Hallin & Mancini
2004, 203). This transformation implied a meveaway from open political partisanship and economic reliance on
political parties and wealthy politicians towards both political and economic independence. In this way,
commercialization helped neutralize the press's political content and eontributed to its lack of political parallelism.
Instead of the diversity that may fesult from a range of diverse'mcdia outlets, the U.S. media system has
traditionally privileged "internal pluralism.” This'means that *media'organizations both avoid institutional ties to
political groups and attempt t0 maintain nentrality and ‘balanee"in their, content™ (Hallin & Mancini 2004, 29).
Because of its roots in commercialization, internal pluralism does not only refer to strictly political issues. It
also characterizes the U.S. media system more generally. Examining radio formats in/various markets, Glasser
(1984, 129) for example, argues that "format duplication is the rule, not the exeeption." Thus, the most profitable
format is rarely "underrepresented " in the market. "Inevitably, when consumer Welfare is defined economically,
instead of culturally, variety willlbe mistaken for diversity" (Glassef' 1984, 140). In Glasser's conceptualization,
variety stands for superficial and idiosyncratic diffcrencesswhile diversity refers to differences related to "the
purposes and interests common toia class of people" (p. 140).

A "reduced product differentiation™ is an inevitable consequence of thesmarket dynamics of advertising-based
media (Baker 2002, 27) and complicates these media's alleped,politicalficutrality. Since there is a double
transaction going on -audiences purchase media products and advertisers purchase those audiences- media
production is shaped by the interests of both advertisers and audiences. However, in the negotiation between these
two categories of interests, audiences end up being served insufficiently and inequitably. "[P]ossibly advertisers'
most important impact on media is to increase the prevalence of media content relevant to their favored audiences"
(Baker 2002, 26). This means that although the U.S. media's political orientation may be rather undifferentiated, it
does exist. "[The media] have essentially the same orientation - a centrist one ... as well as one oriented toward the
views of the white-middle class readers who are the preferred target of advertisers" (Hallin & Mancini 2004, 210).
Moreover, this suggests that political "neutrality" actually operates hegemonically by privileging dominant
interests over the interests of disempowered social groups. Advertisers' target market ends up having a relatively

homogeneous profile: middle and high socio-economical classes are served at the expense of poorer segments of

the population.
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Although this has been the prevalent case in the United States, commercialization does not necessarily
oppose political parallelism. "Under the right political and economic conditions, opinion sells," explain Hallin and
Mancini (2004, 286). This would account for recent "countertrends" in the U.S. media system, including the rise in
popularity of openly partisan radio and cable television programs. In the last years, Republican and Democratic
views have become sharply distinguishable in the U.S. news, according to the Pew Research Centre's The State of
the News Media report (Ruby & Project for Excellence in J ournalism 2008). However, the diversity of political
views that actually find space in the mainstream media is limited. First, partisanship seems to be more or less
constrained to the Republican-Democratic spectrum. Second, "the partisan divide" is visible in relation to a limited
number of topics. According to the Pew Researchs€entre's repow, in 2007, partisanship was evident in stories
about the war in Iraq, but not in the coveragg/of.the presidential elcction. "Nearly everyone tended to think there
was too much early handicapping of the rage, oo little coverage of s04called minor candidates and too little
coverage of what the candidates were saying" (Ruby & Project for Excellence'in Journalism 2008). Even when
opening spaces for more opinionated media then, eomimercialization may impose important ideological
constraints. ‘

Cherit, 1. A. (2008). Cultural diversity in the news media: A demoeratic or a commercial need. Javnost - The
Public, 15(4), 55-72.

Questions: According to Cherit, what are the basic features of the U.S. media system? What are the
influences and consequences? 55 PARRSCRHZAFEE: «
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10. v9 & # (The 400 Blows » B &)

11. X F % % (The Apartment » 1960 * = F)

12. B % % $%3e ( The Bicycle Thief, 1948 » % KA E %)

13. R X (B R > 1953)

14. B LR (HBTH > 1982)

15. xkBEeBER (A 0 2008)
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