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Please read the following excerpt from Day’s (2006) Ethics in Media Communication, and answer the
questions below.

In theory, it would appear that absolute truth is an ideal for which all media practitioners
should strive. In practice, however, the.application of this prineiple often depends on the
circumstances and the role of the moral agent. Although outright falsehoods can seldom be
justified, exactly how much truth is good for the public soul depends on our expectations. For
example, we expect journalists to be unbiased and to réport the truth (that is, as many of the
known facts as possible that are important to a story). On the other hand, consumers realized that
public relations practitioners and advertisers are advocates and do not expect them to do anything
that would be contrary to their self-interest or the interests of their clients. This is not surprising
considering the fact that advertisers and public relations professionals come from a different
tradition than journalists. Thus, the question becomes one of how much of the truth should be
revealed and under what circumstances public relations professionals and advertisers may
withhold information that might be important to consumers.
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In ass.eévsing the role of truth as it pertains to the Varloug forms of media practice, Professor
Frank Deaver of the University of Alabama suggests that we construct a continuum, a form of the
ethical “gray scale,” from one extreme to the other. In so doing, absolute truth will reside at one
end and deception and blatant lies at the other. Those whose purpose is to provide facts and
information (for instance, ethical journalists) will lie near the “truth” end of the scale. Those who
intend to deceive, even if for justifiable purposes, will occupy the other end of the continuum,
Unethical journalists and advertisers and public relations who knowingly dispense falsehoods are
the most prominent inhabitants of this position on the scale. Somewhere between these two
extremes, according to Deaver, are two other points: those who intend to persuade by using
selective information (that is, not the whele truth), such as advertisers and public relations
professionals, and those who engage in non-truths without intent to deceive. Fiction (such as
media entertainment that does not purport to be a truthful account of events), parables, allegories,
and honest error fall intothis latter category. New journalism; which achieved popularity in the
1960s, resides here because it often uses parables, allegories, and fictional characters to achieve a
“greater truth.” It is often justified on the grounds that a fictional approach to real events and

ideas appeals to a larger and more diverse audience than the more conventional structured
approach to journalism.

1. What are the key arguments in this excerpt? Please write a 100-word summary. (20%)
. How are the professions of journalism, public relations, and advertising positioned on the “cthical
scale”? Please discuss how the conceptsare defined and provide your own opinions. (30%)
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