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Whereas in former days local culwiralpolicy-making mostly-restricted itself to its redistiibutive role within a vertically
organized public arts sector, today urban cultural pelicy-making has to'eperate on @ much more comprehensive level,
including horizontally articulated linkages of thinking and acting. A more inclusive, process-oriented and transverse
perspective, consciously taking into account | ‘external’ “economic and spatial effects and conditions, has replaced or
compleménted a confined, vertical perspective. In line with this, other actors such as economic development agencies,
urban planners and private investors have started to involve themselves with what until recently was primarily regarded
1s an autonomous artistic field. Basic to this more collaborative and developmental approach is the interaction between
cultural activities, embedded in their ‘own’ urban cultural infrastructure, and a broader field of urban dynamics and

linked-in value chains.

\aR.
1. In your opinion and vision, what are the main applications of the future communication studies? -
(10/25)

2. Among the books you read last year, which book made the most emotional impact on you?
Why? (5/25)

3. What is the most important thing in your life so far? Why? (5/25)

4. Why are you interested in communication studies? (5/25)
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