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Advertising is any paid form of nonpersonal presentation
and promotion of goods, services or ideas by an
identified sponsor

ANRMEIE M E L B AR 8 RS, MERE A - (254 )

2. [ATABIE A R 7 AR s S SR R B 7 T RO 5 i e i
B R 7 WS R R Ak o TR, RS RN T & R - (R
1l FHI 0 A Y - (>5%)

3. {AIAHEE R tr(comparative ad) 7 BFER4AH B0 - FERD A - ERRNGSSY
S+ ST HACIE O PR A A5 R TSLE TR » IR S
i TR S MR -

WEAt + Gl MR T T T LW 2 T L 7 TR B8 B A AR
7 B (2532 )

A RN IS IR P -
(1) )58 ) 87 1 0 o e
(2) BEHHVEMTY s
(3) TS RMCA B R TR WS ( :»5'3 )

(e o B = B o N




	傳播理論

	廣告學




